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WHAT IS A BRAND? 
Our brand is what students, faculty, alumni, donors, 
peer institutions and industry professionals all think, 
feel and respond to when they hear the University of 
Florida College of Pharmacy mentioned. 
 

WHY BRAND BASICS  
ARE IMPORTANT  
This brand style guide is designed to illustrate the 
basic requirements for appropriate usage of the 
University of Florida College of Pharmacy brand, 
logo and design elements in a variety of media. All 
client acquisition and retention materials, marketing 
materials, publications, event collateral and electronic 
media should reflect the University of Florida College 
of Pharmacy brand.
					   
This guide serves as an aid for third parties, 
such as designers, agencies, printers, 
specialty companies and others, producing 
communication and marketing materials for the 
University of Florida College of Pharmacy.

WHAT IS A BRAND «



It’s humbling to be recognized as the best pharmacy 
school in Florida. Not to mention, top 10 in the 
nation. But excellence isn’t found solely in a high 
ranking. Driving yourself to go after life-saving 
breakthroughs and world-changing innovations 
is the true mark of preeminence. And if the 
pursuit involves revamping the entire curriculum, 
embedding ourselves in the state’s top medical 
centers and going to the genetic level to determine 
the best medication, then so be it. We’ll never rest 
on our laurels. Instead, we’ll use our abilities and 
our shared resources with UF Health to to evolve 
pharmacy’s role, and make communities around the 
globe healthier and stronger. By always pursuing 
greatness, there’s no limit to how great you can be.

PURSUE  
GREATNESS

 » BRAND POSITION
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COPY TONE «

COPY TONE 

UNDAUNTED
In this life, things aren’t always going to go 
your way. Every setback we encounter is an 
opportunity to rise up and carry on with a 
strengthened resolve.

ENERGETIC
No one sleep walks their way to the top. 
We stand ready without standing still. Our 
energy fuels our pursuits.  

PROGRESSIVE
Keeping an open-mind allows us to absorb 
thoughts and ideas coming from other 
sources. We build upon them and, together, 
we create change.

DRIVEN
Our sights are laser-focused on learning, 
solving and innovating. Whatever we are 
hoping to find, we’ll chase it with purpose.

RESOURCEFUL
Giving up isn’t in our nature. But using 
what’s around us to overcome a problem is. 
We are fortunate to have many tools at our 
fingertips. And we aren’t afraid to use them. 

The University of Florida College of Pharmacy speaks in a voice 
that is knowledgeable without being too academia heavy.  
It has an attitude that’s sure of itself without being boastful.  
The following tone words help illustrate how we speak. 

COPY EXAMPLE

HEAD: 

Some call it scuba diving.  
We call it curing cancer.

COPY:  
Last year, cancer claimed more 
than 7.6 million lives, prompting 
President Obama to declare a 
“Moonshot” initiative to cure 
it. At the University of Florida 
College of Pharmacy, we reach 
for the moon by heading to 
the depths of the ocean. That’s 
where Dr. Hendrik Luesch 
and his team of UF medicinal 
chemistry researchers have 
located natural elements that 
stop colorectal cancer cells from 
growing. While the fight is far 
from over, it’s one giant leap in
the right direction. And it proves 
what we at the UF College of 
Pharmacy have known all along. 
That the conventional wisdom is 
to think unconventionally.
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TYPEFACES 

In keeping with the collaborative nature of UF, our brand uses 
two typefaces, Archer and Gentona, that work well together 
to deliver our messages effectively. 

Aa

Aa
Bb

Bb
ARCHER
ACBCDEFHIJKLMNOPQRSTUVWXYZ
acbcdefhijklmnopqrstuvwxyz

ACBCDEFHIJKLMNOPQRSTUVWXYZ
acbcdefhijklmnopqrstuvwxyz

GENTONA

 » TYPEFACE



MINIMUM SIZE
The University of Florida College of Pharmacy logo retains its visual strength in a wide range 

of sizes. However, when the logo is reproduced in print too small, it is no longer legible and 

its impact is diminished. The minimum size of the logo for print is determined by the height 

of the University of Florida College of Pharmacy logo, which should not be reproduced in a 

size smaller than 0.25in height for the preferred logo, as illustrated.

					      

 

 

PROTECTED AREA/CLEAR SPACE		   
To maintain the legibility of the logo, a space equivalent to the distance between the top of 

the University of Florida College of Pharmacy logo and the baseline of the letters of the logo 

should be left clear around the logo. 

PHARMACY.UFL.EDU | Page  7

LOGOS 

In keeping with the University of Florida’s signature, the 
University of Florida College of Pharmacy logo should be 
used in all communications.

.25”

LOGO USAGE «



All print, online, marketing and collateral communications should clearly be identified as originating 

from the University of Florida College of Pharmacy through the use of the logo, typography and 

colors. However, on brochures, postcards, direct mail, newsletters and other printed pieces the UF 

master logo must appear on the front of the piece.  

 

VISUAL ELEMENTS
The logo is a unique piece of artwork. The proportion and arrangement of the symbol and wordmark 

have been specifically determined.

						    

The following examples show things you should NOT DO with the logo.

NEVER SCALE THE LOGO DISPROPORTIONATELY 
HORIZONTALLY OR VERTICALLY

DO NOT CHANGE THE TYPEFACE

College Of Pharmacy

UNIVERSITY OF FLORIDA

NEVER CROP THE LOGO

DO NOT ALTER THE COLORS OF THE LOGO

DO NOT PLACE THE LOGO ON A BUSY 
BACKGROUND

DO NOT PLACE THE LOGO ON A BUSY 
PHOTOGRAPH 

NEVER ADD EFFECTS TO THE LOGO 

NEVER OUTLINE THE LOGO

LOGOS continued 

 » LOGO USAGE
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COLOR 

PMS 172 PMS 287

The color palette, along with the design elements, work together to 
create a unique brand mark. Consistent use of the palette allows for 
a cohesive and harmonious look, as well as instant recognition of 
the University of Florida College of Pharmacy brand.  

COLORS «

R 255 | G 74 | B 0  

C 100 | M 40 | Y 0 | K 20 C 0 | M 70 | Y 100 |  K 0 

R 0 | G 33 | B 165  



#1 DIRECTIONAL BORDER
A clean, white border is used in various context to help 

define visual space and provide a clean design aesthetic. 

#2 BOX
A bottom centered white box contains the logo and 

connects it to the surrounding border element.

#3 TEXTURE
A subtle, irregular hex pattern can overlay either imagery 

or solid color backgrounds. The pattern should have 

enough transparency to be faintly visible, yet still provide a 

subtle texture effect.

The design elements for the 
University of Florida College of 
Pharmacy closely align with those 
defined by UF Health, in order to 
leverage a unified identity. Some 
elements are unique to the UF 
College of Pharmacy, giving it a visual 
identity all its own.

SOME CALL IT SCUBA DIVING.

WE CALL IT CURING CANCER.
Last year, cancer claimed more than 7.6 million lives, prompting President Obama to declare 

a “Moonshot” initiative to cure it. At the University of Florida College of Pharmacy, we 
reach for the moon by heading to the depths of the ocean. That’s where Dr. Hendrik 

Luesch and his team of UF medicinal chemistry researchers have located natural 
elements that stop colorectal cancer cells from growing. While the fight is 

far from over, it’s one giant leap in the right direction. And it proves 
what we at the UF College of Pharmacy have known all along. That 

the conventional wisdom is to think unconventionally.

#3

#2

#1

GRAPHIC ELEMENTS 

 » GRAPHICS 
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LOOKBOOK

NEWSLETTER BANNER
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GRAPHIC EXAMPLES 

PHARMACY.UFL.EDU | Page  A

DO YOU WANT 
TO STUDY  
PHARMACY?
OR SHAPE  
THE FUTURE  
OF IT?

GRAPHICS «

PURSUE 
GREATNESS
PURSUE 
GREATNESS

BROCHURE

BACK Front 1

3

2

45

FRONTBACK
GAINESVILLE CAMPUS
HPNP Building
1225 Center Drive
Gainesville, FL 32610
352.273.6217

JACKSONVILLE CAMPUS
580 W. 8th Street
Jacksonville, FL 32209
904.244.9590

ORLANDO CAMPUS
UF Research and Academic 
Center at Lake Nona
6550 Sanger Road
Orlando, FL 32827
407.313.7031

PHARMACY.UFL.EDU

GREATNESS

BEGINS
HERE

WELCOME FROM OUR DEAN
There is no better time to be a Gator pharmacist. Ranked as the No. 1 pharmacy school in Florida and in the top 10 nationally, our college stands true to our mission of developing future leaders in pharmacy practice and science. Our innovative curriculum prepares students to be leaders in pharmacy in the 21st century and develop the interpersonal skills to be compassionate caregivers in their communities. Gator graduates are recognized for their superior training and often find a wealth of job opportunities await them following graduation. As your search begins for the perfect pharmacy school, I hope you will consider the University of Florida College of Pharmacy — a national leader in pharmacy education for nearly a century. 

Julie Johnson, Pharm.D.
Dean and Distinguished Professor

OUR CURRICULUM PUSHES BOUNDARIES AND CITY LIMITS.

ADMISSIONS REQUIREMENTS
• Completion of preprofessional courses
•  Completion of general education coursework  or an Associate of Arts or AA, degree
•  Take the Pharmacy College Admission Test, 
 or PCAT

•  Meet one of the following foreign  
language requirements:

•  Two years of a foreign language in high school
•  8-10 semester credits of a foreign language in college

•  8-10 credits of a foreign language earned by CLEP exam

•  Take Test of English as a Foreign Language, or TOEFL, if English is a second language

ADMISSIONS INFORMATION
The admissions committee takes a holistic 
approach and considers several factors when reviewing applications:

•  Science GPA — This is determined by 
calculating the GPA from all science courses. The minimum science GPA to apply is 2.5.

•  PCAT — We advise taking the PCAT after 
completing the majority of the preprofessional course requirements.. Only the highest set 
of scores is considered. The minimum PCAT score to apply is at the 50th percentile.

•  Personal Profile and Essays — These 
communicate motivation, goals, 
circumstances and experiences related to a pharmacy career.

•  Letters of Recommendation — Two letters 
are required from separate references. The 
committee prefers letters from a pharmacist and a science professor.

•  Extracurricular Activities — Examples include involvement in student organizations, 
community service, volunteering and work 
experience. Leadership and pharmacy 
experiences are valued.

PREPROFESSIONAL  
COURSE REQUIREMENTS
CHEMISTRY

•  General Chemistry I and General Chemistry II 
with labs CHM #045, #045L and CHM #046, CHM #046L (8 credits)

•  Organic Chemistry I and Organic Chemistry II 
with labs CHM #210 and CHM #211, #211L  
(8 credits)

•  Biochemistry – BCH4024 (4 credits) Any BCH 3000-4000-level biochemistry course for 
three or four credits is acceptable, unless the biochemistry course is one semester of a two- semester sequence for biochemistry. In that situation, UF requires the two courses for six semester credits.

BIOLOGICAL SCIENCES

•  Integrated Biology Core I and Biology Core II 
with labs BSC #010, BSC #010L and BSC #011, BSC #011L (8 credits); If a school does not offer Biology II with a lab, then Botany or Zoology will be accepted in place of Biology II.

• For UF Microbiology & Cell Science majors, MCB3023 is accepted. MCB2010 from all Florida state schools is also accepted.
ANATOMY AND PHYSIOLOGY
•  Anatomy & Physiology I and Anatomy & 
Physiology II with labs BSC #085, #085L and BSC #086, #086L (8 credits) or BSC #093, 
#093L and BSC #094, #094L (8 credits) or

•  Human Anatomy and Human Physiology with labs APK #100 and APK #105 (8 credits) or
•  Functional Vertebrate Anatomy and Animal 
Physiology with labs ZOO #713C and PCB #723 (9 credits) or ZOO #733 and PCB #703 
(8 credits)

MATHEMATICS

• Analytical Geometry with Calculus I — MAC #311 (4 credits)

• Statistics — STA #023 (3 credits)
UF has been a national leader in pharmacy education for nearly a century. From an innovative curriculum to award-winning instructors to exciting campus life, you won’t find a better place to 
become a world-class pharmacist and a leader in tomorrow’s health care environment.

3.41 AVERAGE SCIENCE
GPA FOR INCOMING

STUDENTS

#1
 RANKED
PHARMACY  
COLLEGE
IN FLORIDA$14.8 MILLION IN FACULTY RESEARCH 

AWARDS IN 2016

$850K AWARDED  IN STUDENT SCHOLARSHIPS
2016-17

1,085  PHARM.D. STUDENTS

80TH  PERCENTILE AVERAGE
PCAT SCORE

TOP 10 PHARMACY COLLEGE
NATIONALLY

95% 
FIRST-TIME PASS RATE ON THE NAPLEX

GRADUATES SECURED  
RESIDENCY POSITIONS  IN 2017 133 #1 

NATIONALLY IN PLACING GRADUATES INTO PHARMACY RESIDENCY PROGRAMS

UF  COLLEGE OF PHARMACY

THE BENEFITS OF PHARMACY
•  $111,000 median starting salary for a 2016  UF pharmacy graduate seeking full-time employment • Florida ranks No. 3 in states employing pharmacists • Pharmacists are regarded as one  most trusted professionals in the world • Pharmacists enjoy a wide variety of career options

INNOVATIVE CURRICULUM
The UF College of Pharmacy’s approach to training the next generation of pharmacists focuses on interprofessional, team-based learning with an emphasis on delivering patient-centered care. At all three of our campuses, students are engaged in blocked courses taught by faculty across disciplines that introduce future pharmacists to new practice models and clinical experiences. In addition, a tandem co-curriculum provides students with skills to enhance self-awareness, interpersonal communication, patient advocacy and leadership.

RESEARCH OPPORTUNITIES
Through research, UF scientists are changing the world by contributing to drug discovery and development and identifying new ways to care for patients. Particular areas of expertise include pharmacogenomics, pharmacometrics, pharmacoepidemiology and drug safety across numerous disease states. UF pharmacy students have the opportunity to work beside award-winning faculty and take a leading role in advancing science. Students involved with research are often more competitive for postgraduate opportunities, including residencies and fellowships. Paid summer research internships with faculty are available as well as many volunteer research opportunities in the clinical and basic science environments. The college annually hosts a student research day in the spring to showcase the research talents of students. 

NEXT STEPS IN BECOMING A GATOR Are you ready to pursue greatness? We’re excited to make it happen.
Here are the basic steps for the entry-level Doctor of Pharmacy (Pharm.D.) program: • Complete your preprofessional courses
•  Complete your general education coursework or an Associate of Arts, or AA, degree • Complete the Pharmacy College Admission Test, or PCAT • Complete the foreign language requirement • Complete the UF College of Pharmacy Information Form • Apply through PharmCAS 

You’ll find more detailed instructions for this program, as well as our other degrees, at  http://admissions.pharmacy.ufl.edu/planning-to-succeed/application-requirements You can complete the UF College of Pharmacy Information Form at  http://admissions.pharmacy.ufl.edu/planning-to-succeed/entry-level-pharm-d-application/ 



PURSUE GREATNESS
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